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|| TRADE SHOWS ADVISORY REPORT

Trade Show Report Card Update

± by Krystal Higgins (on behalf of the Trade Show Advisory Committee)

The trade year is well on its way and several Trade Show Report Cards 
have been released.   FEMSA and FAMA members continue to do a 
good job ensuring that their evaluations are completed.  Our associa-

tions are the only organizations grading the major !re and emergency services 
trade shows.  

"e Trade Show Report Card is a valuable tool used to inform trade show 
organizers about the strengths and areas of improvement of each show.  "e 
annual historical reports provide !ve-year comparison results to determine 
how and if improvements have been made to trade shows each year.   For 
members, the report cards provide a solid means to measure where and how 
businesses will utilize their marketing budgets for the coming year. "erefore, 
it is important to !ll out the evaluation surveys to ensure that each exhibitor's 
voice is heard.

 
Chicago saw its !rst Fire-Rescue International trade show this year for 

the !rst time since 1969.  "e event was held at historic McCormick Place 
on August 27 ± 28, 2010.  "ere was much concern about the venue prior 
to the event.  Your Trade Show Advisory Committee and FRI show manag-
ers worked hard to address and resolve all questions received in advance of 
the show.  

"e FEMSA and FAMA Boards acknowledge and thank the IAFC for its 
courtesies and generosity in assisting with association meetings and accom-
modations, and in the distribution of association materials.  "eir assistance 
was greatly appreciated.

Please be sure to complete the on-line survey evaluation now so that we 
can close out the 2010 report cards timely.  We hope to have the results of 
Firehouse Expo and FRI available in the next issue of the newsletter.

 
 ± by Mark Lauber and Brian Cameron

The federal government passed the Hiring Incentives to Restore 
Employment (HIRE) Act on March 18, 2010 to incentivize companies 
to hire new employees and reduce unemployment.

Recently, states have begun to introduce similar legislation to encourage 
companies to hire and more importantly to hire the unemployed of their state. 
Some of the states that have already passed employment bills include Texas, 
Maryland, Indiana and Florida.

"e incentives vary signi!cantly from state to state with respect to:
 · Which type of entity can claim the credit
 · Timeframe when the hiring must take place
 · Length of employment
 · Can the credit be carried forward or carried back
 · Can businesses relocating to the state claim the credit
 · Some have taxpayer caps and overall incentive caps
 · Length the incentive is available

"e credit also di#ers from state to state. Here's a table of incentives from 
four di#erent states.

State Credit

Texas $2,000 per employee

Indiana 10% of wages paid over 24 months

Florida $1,000 per employee

Maryland Up to $5,000 per employee ($416.67 for each month
of employment during a taxable year)

 Try to take advantage of these great tax incentives while they last or if 
you're a CPA, let your clients know if they plan on hiring, the sooner the better.

Contact your CPA or tax consulting !rm to determine if there are hiring 
incentives in your particular state and if so, with implementation.

|| STATES FOLLOW LEAD OF THE 
FEDERAL GOVERNMENT BY 
ADDING NEW HIRE INCENTIVES

About the Authors: 
•e authors are Brian Cameron, SVP of Business 
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